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Affective Intelligence Theory (AIT)
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Perceived Bene its of Celebrity Politicians (PBCP) and Voting Intention (VI)
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H1: Perceived bene  of party’s celebrity politician negatively predict voters’ voting 

intention.

The Role of Brand Af inity (BA)

Brand af inity
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H2: Brand af inity reduces the negative relationship between the perceived bene of a 

party's celebrity politician and voters' voting intention. 

Methodology 

Design, Respondents, and Process
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Measures
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Data Analysis

Results and Discussion 

Respondents Demographics
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Table 1

Demographic Characteristics of Respondents (Contd.)

Criteria Scale n %

Total sample  1269 100.0 

Note. 

 

Population Proportion Representative Sample
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Table 2

Voting Characteristics of Respondents 

Criteria Scale n % 

Total sample 1269 100.0 
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Table 2

Voting Characteristics of Respondents (Contd.) 

Table 3

Con dence Interval for the Population Proportion and Sampling Error 

Criteria Scale n % 

 

Total sample 1269 100.0 

Standard 

 

Margin of Standard 

 LL UL

Note LL UL
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The Exploratory Factor Analysis

The C rmatory Factor Analysis (CFA) 
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Table 4

Results of Model Variables 

CR AVE 

Factor 1: Perceived ben ts of celebrity 
politicians (PBCP)  

.614 

.607  

.569  

.594  

.677  

.731  

.784  

Factor 2: Brand A nity (BA) 
.670  

.617  

.696  

.685  

.747  

.683  

Factor 3: Voting Intention (VI) 
.880

.964 

Note. 
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Table 5

Discriminant Validity for Study Variables

PBCP BA VI

.656 

.684 

.923 

Note.

p p

df
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The Structural Model Evaluation

df

p

Figure 1

Model of Associations Between PBCP, BA, and VI Constructs

Note

p p p p

-.053†(H1)

Perceived Benefits of
Celebrity

Politician (PBCP)

Voting
Intention (VI)

Brand Affinity (BA)

.082 * (H2)
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Table 6

Hypotheses Testing Using AMOS  

p

H1 
Supported  

Sign icant  

H2 Supported  

Note. p p
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Figure 2

Moderating Effect of Brand Af inity Construct

Note. 

Discussion

Low PBCP High PBCP

V
I

Moderator

Low BA

High BA



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 

References 

Journal of Applied Psychology 90

East Asia 37

Journal of Consumer Marketing 30

Why parties?: The origin and transformation of political parties in 
America

Marketing: An 
Introduction

The Lebanese Center for Policy Studies (LCPS): 
Policy Paper. 

Current Opinion in Psychology 32

The Research Blog

The Oxford handbook 
of the quality of government  



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 

Journal of Business Research 109

Cognitive neuroscience

The Journal of Politics
77

Geoforum 40

Celebrity advocacy and international development

Public Choice 184

Electoral 
Studies 64

Journal of Political 
Marketing 14

Journal of Elections, Public Opinion and Parties

West European Politics 40



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 

European 
Journal of Marketing 42

Journal of Business Research
46

European Journal of Political 
Economy 58

Acta Politica 43

Political Research Quarterly
61

Journal of Marketing Management 6

International Journal of Bank Marketing 38

The National.

Journal of Islamic Marketing 5

The Oxford handbook of Irish politics

The 
Journal of Politics 38



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 

Frontiers in Social 
Movement Theory 1

Structural Equation Modeling  

Comparative Political 
Studies 49

Journal of Political Marketing 14

Personal emotions and political decision 
making: Implications for voter competence

Media, Culture & Society 33

Diaspora 
Studies 14

France 24

Journal of Political Marketing 6

The politics of congressional elections

Strategic brand management: 
Building, measuring, and managing brand equity



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 

Democracies and authoritarian 
regimes. 

Journal of Elections, Public Opinion 
and Parties 29

Journal of Public Economics 128

Media, Culture & Society 38

Perspectives on 
Politics 18

Journal of 
Advertising 46

The Journal of Politics 61

Political Psychology
32

Political Psychology 40



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 

Political Studies Review 8

Celebrity, aspiration and 
contemporary youth: Education and inequality in an era of austerity.

Europe's Journal of 
Psychology 13

Parliamentary Affairs 57

Journal of 
Consumer Research 12

Australian & New Zealand Journal of Psychiatry 54

Electoral engineering: Voting rules and political behavior

Freedom in contention: Social movements and liberal political 
economy.

Journal of 
International Marketing 19

Geopolitical alpha: An investment framework for predicting the 
future



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 

Public Opinion Quarterly 73

Journal of 
Advertising 26

Journal of Applied Psychology 88

Australasian 
Marketing Journal 27

International Journal of Bank Marketing
38

International Journal of Bank Marketing
32

Swiss Political Science 
Review 23

Democratization 27



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 
 

European Journal of Communication
30

The British 
Journal of Politics and International Relations 14

Economics & Politics 11

Sign Systems 
Studies 43

Global brand strategy: Unlocking branding potential across 
countries, cultures & markets. 

European Journal of 
Marketing 53

Political Psychology 40

Celebrity politics

Psychology & Marketing 33

Asian American 
political participation: Emerging constituents and their political identities

Journal of Marketing 



Asian Journal for Public Opinion Research - ISSN 2288-6168 (Online) 
Vol. 11 No.2 May 2023: 123-160  

http://dx.doi.org/10.15206/ajpor.2023.11.2.123 

Communications 11

Public 
Organization Review 20

Celebrity Studies 11

Biographical Notes 

Maya A. BouNassif 

Alaaeldin Abbass

Amal El Kurdi 




